
FY2026 Publ ic  Educat ion Campaign



SEMCOG 

VISION
All people of Southeast Michigan benefit 

from a connected, thriving region of small 

towns, dynamic urban centers, active 

waterfronts, diverse neighborhoods, 

premiere educational institutions and 
abundant agricultural, recreational, and 

natural areas.



• Safety Concerns in SE Michigan:

o Pedestrian and bicycle crashes = 1.5% of total crashes, but account for 25% of all traffic 
fatalities in Southeast Michigan

o Fatalities caused by speeding have become an increasing issue

▪ Higher speeds = higher crash severity

• Approach:

o Data-driven, aligned with SEMCOG’s Transportation Safety Plan and Quick Facts trends

Background

https://www.semcog.org/wp-content/uploads/2025/07/SafetyPlanFinal.pdf
https://www.semcog.org/wp-content/uploads/2025/08/2022TrafficQuickFacts.pdf?filename=2022TrafficQuickFacts.pdf


• Goal: 

o Focuses on creating a safe environment for mobility, education to support safe behaviors, and keeping our 

streets safe for all users, especially those most vulnerable

• Partners: 

o Local governments, agencies, and organizations across Southeast Michigan

• Focus Areas:

o Safer environments for mobility

o Education to support safe behaviors

o Protection of vulnerable users (e.g., pedestrians, bicyclists)

• Approach:

o Regional "blitz" campaigns

o Safety messages shared since 2018

o Complements safer infrastructure with education

About Safe Street s



Al l ies  in  Act ion  –  Nat ional Par tners



REGIONAL 

PARTNERS
• Southeast Michigan (SEMI) Active Group

• Transportation Safety Action Committee

• Partnerships with local governments, 

agencies, and organizations throughout 

Southeast Michigan



GIVEAWAY 

ITEMS
• Bike lights

• Light-up wristbands

• Reflective armbands

• Safe Streets stickers

• Safe Streets pamphlets

• Tip cards

• Michigan’s Guide for Aging Drivers and Their 

Families

• Safe Streets poster



Pedestr ians ,  B icycl is ts  Tip Cards



Drivers  Tip Card

• All tip cards and the Safe Streets 

Pamphlets are available in English, 

Arabic, and Spanish

• Available for download on our 

website – safestreetsmi.org



Safe Street s  Pamphlet



S A F E  S T R E E T S

I M P L E M E N T A T I O N

1 5 9  C O M M U N I T IE S

in Southeast Michigan have 

received campaign materials 

since the beginning of the 

Safe Streets campaign in 

2018

2  N E W  C O M M U N I T IE S

in Southeast Michigan 

received materials for their 

first time 

7 Counties

85 Cities

58 Townships

16 Villages

1 0 0 +  GR OU P S  A N D  

O R G A N I Z AT I ON S

in Southeast Michigan have 

received campaign materials 

since the beginning

*Based on the information 

currently provided by local 
partners and communities

*



Bundles of safety materials are used at events, municipal buildings, libraries, schools, and more!

Safe Street s  Mater ia ls  Around the Region

Farmington Hills – Farmers 

Market

Independence Township – 

Safe Streets Display in 

municipal building 

Washtenaw County 

Road Commission, 

Dexter -  annual 

#touchatruck



CAMPAIGN 

BLITZ
• Fall 2025: October 27 – November 9

• Spring 2026: May 4 – 10



Media Toolk it

• Website

• Tip cards

• Sample newsletter article

• Social media messages

• Video files



• Slow down while driving, keeping a 
safe speed for conditions.

• Watch out for people, including 
workers and those who walk 
and roll.

• For fall, decreased daylight is less 
safe

• For spring, warmer weather means 
more people are enjoying the 
outdoors 

• Be courteous and do your part 
to create a safe and friendly 
transportation environment.

“Driving Store”

Key  Messages



• The Road Wizard is our 
latest educational video for 
the campaign. In this short 
comedic piece, the Road 
Wizard, informs two 
confused travelers how to 
safely navigate a 
roundabout. The main 
message is to yield to cars 
and bicycles/pedestrians 
within the roundabout 
before entering.  

Key  Messages Cont . :  The Road Wizard



• Social Media videos 
and graphics

Social  B l i t z



Communi t ies  Ut i l i z ing Soc ia l  Media  Schedule

Analytics are unavailable – communities are welcome to share with us!

Road Commission for Oakland County Pittsfield Charter Township



Communi t ies  Ut i l i z ing Soc ia l  Media  Schedule Cont .

Analytics are unavailable – communities are welcome to share with us!

Northfield Township Canton Township



Road Wizard V ideo Awards

• SEMCOG and its production partner 
Reel Clever won the 2026 Michigan 
Emmy Award for Public Service 
Announcement – Single 
Spot/Campaign, presented by the 
National Academy of Television Arts 
and Science (NATAS) Michigan 
Chapter

• SEMCOG also won an award at the 
47th Annual Telly Awards:

• Silver People’s Telly Award in the 
General – Regional TV category



WDIV Local  4 /  C l ick on  Detro i t

• Working with local news stations 
helps amplify our messages

• Interviews with WWJ and Audacy 
were broadcasted on May 3 and 4, 
2026.

• Shelby TV interviewed Trevor 
Layton, Communications Manager, 
SEMCOG on crosswalk safety.

• City of Roseville shared a Safe 
Streets New Flash on April 21, 2026.

https://www.roseville-mi.gov/m/newsflash/Home/Detail/86
https://www.roseville-mi.gov/m/newsflash/Home/Detail/86


• Organic posts on SEMCOG’s social 
(Instagram, LinkedIn, Facebook 
TikTok, and X)

• Impressions: 9,930

• Engagement: 246

• Clicks: 38

• Video views: 4,083

• Shares: 25

• Reactions: 142

• Comments: 3

• Paid ads on SEMCOG’s social (Road 
Wizard: Facebook, Instagram)

• Impressions: 1,750,128

• Engagement: 86,466

• Clicks: 1,816

• Video views: 85,454

Fal l  Analyt ics



Organic posts on SEMCOG’s social 
(Facebook, Instagram, LinkedIn, 
TikTok, and X)

• Impressions: 5,389

• Engagement: 195

• Clicks: 64

• Video views: 2,853

• Shares: 17

• Reactions: 92

• Comments: 6

• Paid ads on SEMCOG’s social (Driving 
Store, Everyone Home Safe, Road 
Wizard and Look for people: Facebook 
and Instagram)

• Impressions: 3,348,375

• Engagement: 264,178

• Clicks: 4,204

• Video views: 262,006

Spring Analyt ics



Paid  Ads w ith  Media Purchasing

• Broadcast TV spots

o TV-20: 1,369,400

o WDIV/METV: 5,681,810

o WJBK: 1,795,200

o METV/cozi: 38,100

o CW50: 691,400

o Effectv (Comcast) cable: 798,484

o WWJ 62: 119,052

• OTT Streaming: 1,902,803

o Netflix: 69,424

• WWJ AM: 976,200

• Radio Streaming: 150,038

• Total Impressions: 14,067,711



Website Views

Sept 26 – Oct 26, 
2025

Oct 27 – Nov 9, 2025 Nov 10 – Dec 10, 
2025

Apr 3 – May 3, 
2026

May 4 – May 10, 2026 May 11 – Jun 11, 
2026

Views 2278 2233 248 357 2245 395

Total users 1801 1965 199 270 2089 354

Event count 8403 6694 783 1280 7624 1383

Session 1987 2069 227 325 2120 369

Avg time on page 0:14 0:03 0:14 0:17 0:02 0:10

Fall campaign Spring campaign

• Total views: 4,478, 4-year average: 4,521

• Annual views: 9359



Histor ica l  Impress ions 

• 19,181,533 million 
impressions during the 
fall and spring of 
FY2026. 

• In the history of the 
campaign (beginning in 
2018), there have been 
over 174.4 million total 
impressions.



Updates

• Upcoming SEMCOG University: E-Bike and Micromobility Safety on September 2, 2026,z at 1 p.m.

• Giveaway items

• Available this fall

• Next blitz is this Fall, October 2026 (covers Halloween and Daylight Savings)

• Continue to share messages throughout the year

• WZAW: April



CONTACT 

INFORMATION
• Vickie Swanson, Planner II, 

Transportation Planning and 

Programming

Swanson@semcog.org

• Sydney Jackson, Specialist II, 

Communications

Jackson@semcog.org


